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Wouldn’t it be great

if growing old was cool? o L
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Due to the prejudice of society,
some couples are unable to hold
hands in public. This commercial
promotes a future where anyone
can hold hands without hesitation.
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Let’s try opening up
our hearts.
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We're the Superhumans
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Advertising and happiness
should always go hand in hand.

In Ads for a better society - GOOD Ideas for GOOD, a special
exhibition held in May 2016, The Ad Museum Tokyo presented
advertisements from around the world that take aim at solving
problems in society. The exhibit struck a deep chord with many
visitors.

Now, the museum is continuing the for GOOD perspective by
holding a second special exhibition, Ads for a better humanity
- GOOD Ideas for GOOD II, dedicated to outstanding works
centered on the theme “humanity.”

Whether it’s running after dreams, cherishing the ordinary
moments of life, or daring to be unique in the face of prejudice, old
age, or suffering, these ads gathered from Japan and abroad have
inspired people to live in bold pursuit of happiness, while offering
fresh perspectives on our contemporary society. We think you’ll be
moved by these GOOD Ideas.

Il am who | am.
Sogo & Seibu
Japan

Mature woman wears what suits her in her own
way. This ad supports women who are free to enjoy
a personal style without being constrained by age,
position or by what others think.
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I had no idea | was unwittingly
hurting others.

We're the Superhumans
Channel 4
U.K.

TV commercial created by Channel 4
for the Paralympic Games.

Made for the purpose of changing
the perception of disability.
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The Ad Museum Tokyo [Free Admission] www.admt.jp/en

Hours : Tue-Sat 11:00-18:00 Closed: Sun,Mon Address :Caretta Shiodome, |-8-2 Higashi-Shimbashi, Minato-ku, Tokyo TEL : 03-6218-2500



